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Penn's logos and wordmarks are the visual representation of a global 

academic reputation that has commanded respect for nearly 300 

years. As such, they are among the University's most carefully 

protected assets.

All promotional products bearing those marks must therefore:

1. Comply with the University’s Brand Guidelines. 

2. Be purchased from a licensed promotional vendor. 

3. Gain approval through Penn’s Trademark Licensing Program. 

This toolkit is designed to demystify the Trademark Licensing 

program, so that Schools, Centers, and Departments ordering 

branded merchandise for their constituencies can do so correctly, 

with confidence, and in a timely manner.

The FAQ section covers the questions we receive most often. For a 

deeper dive into Penn’s Licensing Program or if you have questions 

not covered here, join one of our monthly virtual Drop-In sessions. 
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These formal, approved marks are the only logos that should be used by Penn Schools and 
Centers. Divisions and departments can easily integrate their branding into the broader identity 
system. Download the central Penn logo and its variations here. Licensed vendors also have 
access to University and School marks through their submissions workspace.

Variations for top-level 
Centers and Departments

Variations for 
School-level Departments

PENN MARKS AT A GLANCE

https://branding.web-resources.upenn.edu/logos-and-branding/download-penn-logos
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DO UNDERSTAND THE PROCESS
Designing, sourcing, and gaining approval for a promotional product is not a last-

minute undertaking. Build out your project timeline and in-hands deadline by at 

least two days to account for Penn Licensing review and possible revisions.
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THE DOS OF PENN BRANDING
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1 DO START SMART
Use approved University, School, or Department logos and wordmarks in their 

unaltered forms. 

DO KEEP THINGS SIMPLE
The University, School/Center, or Department logo and wordmark should be your 

dominant visual. Additional artwork should relate to special programs or events 

and include the program/event name and date/year. 

DO REACH OUT FOR GUIDANCE
If you are unsure whether your design is compliant, always feel free to send a 

version over to Penn Licensing for preapproval. We will work with you to achieve 

your desired outcome within the appropriate guidelines.

DO SELECT A LICENSED VENDOR
All Penn-branded products must be produced by one of the dozen-plus licensed 

Penn vendors authorized to create promotional merchandise. Committed to our 

exacting standards for product quality, ethical sourcing, environmental 

stewardship, and workplace conduct, licensed vendors are responsible for 

submitting final artwork for Penn Licensing review. 

DO ADHERE TO VENDOR REQUIREMENTS
Licensed vendors understand Penn's standards and have committed to going 

above and beyond for our community. Please hold up your end by providing 

production-ready artwork within their turnaround window so they can deliver 

quality items to you on budget and on schedule.

DO SEPARATE ELEMENTS
If a design necessitates additional artwork—for, say, a special event—physically 

separate it from your logo/wordmark. EX: Place the formal Penn logo/wordmark 

on the front of an item and your custom graphic for “Event/Program 2026” on the 

back (or vice versa). Ditto for cobranded partner logos.
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DON’T MANIPULATE PENN MARKS
Formal logos and wordmarks may not be integrated into new artwork or 

disassembled in any way. EX: Do not use the Penn shield as a number or letter, 

place it into a QR code, or use the book, dolphin, or chevron as graphic elements.
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THE DON’TS OF PENN BRANDING
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1
DON’T USE THE “SPLIT P”
The “Split P” Athletics mark is not available for use by Schools, Centers, or 

Departments.

DON’T SHOW “LOVE”
Penn does not own the highly protected trademark for the LOVE statue and cannot 

approve branded designs incorporating its image, per the Office of General Counsel. 

You may use imagery of the Button, Ben on the Bench, or other Penn landmarks.

DON’T QUOTE AT WILL
Only quotes from Benjamin Franklin or a program’s namesake are permissible on 

Penn merchandise. Do not insert taglines or promotional verbiage other than an 

event or anniversary name and date on your promotional items.

DON’T ORDER FROM AN UNLICENSED VENDOR
Unlicensed vendors have not agreed to Penn's standards and will not submit 

artwork for licensing approval. Penn cannot vouch for what they produce or how, 

and ordering from one puts your School, Center, or Department out of University 

compliance. Vendors interested in becoming a Penn licensee should follow the 

instructions at this link.

DON’T COUNT ON AN EXCEPTION
Penn Licensing is careful not to set precedents that could undermine the 

program’s integrity. If you believe your design warrants an exception—for an 

anniversary logo, say, or a unique event—email Penn Licensing, but do not plan 

your project around one being granted. Exception requests are evaluated 

individually and rarely approved.

DON’T SIMPLIFY YOUR SHIELD
The simplified version of the shield, without the book and dolphin detail, is rarely 

approved. If your vendor says the full formal shield can’t be rendered in, say, 

embroidery, we can point you to a company that can handle the request. 

1

2

3

4

5

6

7

https://www.business-services.upenn.edu/services/how-become-penn-licensee
mailto:https://www.business-services.upenn.edu/services/penn-branded-merchandise-licensing/information-university-departments-and-student-groups


$32K

$150K

$72K

Design process
☐ Obtain formal Penn logo file from https://branding.web-
resources.upenn.edu/logos-and-branding/download-penn-logos or 
your School/Center communications office

☐ Ensure artwork is compliant:

• Penn marks are unaltered using:

• Formal configuration (shield to the left of the wordmark) 
OR

• Stacked configuration (shield over wordmark) ONLY 
when the print area is too small for the formal 
configuration

☐ Penn marks are not integrated into other artwork

• Additional design elements are separate from Penn marks

Note: If you are unsure whether your design is compliant, email 
Penn Licensing for preapproval before you send artwork to your 
selected vendor.

DESIGN CHECKLIST

Order logistics
☐ Select a licensed vendor from Penn's approved supplier list

Note: Your licensed vendor will submit artwork to Penn Licensing 
for final approval.

☐ Build project timeline back from in-hands date. 

Note: Account for vendor production time, Penn Licensing review 
(minimum of two business days), and possible revisions. 
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Why is Penn so strict about its licensing guidelines?
Penn's logos and wordmarks are the visual representation of a global academic 

reputation that has commanded respect for nearly 300 years. Licensing guidelines 

exist to protect that reputation—ensuring that every Penn-branded item reflects the 

excellence, integrity, and shared identity that define the University.
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PENN BRANDING FAQS

1What counts as Penn-branded merchandise?
Any item bearing a Penn logo, wordmark, or name falls under this rubric. Penn-

branded merchandise can be “retail” (sold at a store) or “promotional” (given to 

constituents by Schools, Centers, and Departments).

1What kind of Penn-branded design is approvable?
To ensure a consistent, professional appearance befitting the University across all 

communications channels, center branded designs around the formal Penn shield and 

University, School/Center, or Department wordmarks. 

1Where do I get an official Penn logo?
Download Penn logos and wordmarks from https://branding.web-resources.upenn.edu/

logos-and-branding/download-penn-logos. Your communications office has School, 

Center, or Department logos. Note that Wharton and Penn Medicine offers additional 

guidelines for Department/Program name placement.

1Can I create a logo for my School, Center, or Department?

Schools, Centers, and Departments are not permitted to create custom logos. Please 

integrate your branding into a variation of the formal, approved identity system.

1Can I include event/program artwork alongside Penn marks?

The formal Penn shield and University, School/Center or Department wordmark 

should always be the dominant visual. If you need additional artwork for a special 

event or program, it must be physically separate from your logo/wordmark. EX: Place 

the logo/wordmark on the front of an item and the custom graphic on the back. 

1

No, you cannot use a Penn mark as part of a larger composition or integrate it into 

other graphics or artwork. Penn logos and wordmarks must be used as provided and 

kept separate from other design elements. 

Can I incorporate Penn marks into a custom event/program 

design?
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What are the Penn fonts?
The University wordmark is set with Perpetua (Penn) and ITC Stone Serif/ITC Stone 

Serif Italic (University of Pennsylvania). Use Perpetua to set your name. Never render a 

Penn wordmark in a script or italic font, and never use novelty lettering.
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1Can I use Penn colors in my designs?
Absolutely. Feel free to incorporate Penn red and blue into your artwork. 

Penn Red 

Pantone: 201

CMYK: 24, 100, 100, 25

RGB: 153, 0, 0

HEX: #990000

1Can I adapt elements of the Penn shield into my design?
No. Penn logos and wordmarks must be used as provided and not disassembled or 

manipulated in any way. Therefore, shield elements like the books, dolphin, or chevron 

can not be separated out on their own or integrated into other graphics or artwork.

1Can I use the stacked logo, with the shield on top of the 

University or school wordmark?
Use the formal left-to-right shield/wordmark placement whenever possible. Penn 

Licensing approves the stacked lockup (shield over wordmark) only for small print 

areas where full horizontal placement isn't feasible.

1Can I use the Split P on School or Center merchandise?
No. The Split P Athletics mark is not cleared for use by Schools, Centers, or 

Departments. Use your individual logo or the Penn shield and wordmark instead.

Penn Blue 

Pantone: 288

CMYK: 100, 93, 32, 32

RGB: 1, 31, 91

HEX: #011F5B

1Can I use imagery of the LOVE statue or other Penn 

landmark in a design?
Penn does not own the highly protected trademark for the LOVE statue and cannot 

approve branded Penn designs incorporating its image, per the Office of General 

Counsel. The Button, Ben on the Bench, and other Penn landmarks may be used.

1Can I include a quote on Penn-branded merchandise?

Only quotes from Benjamin Franklin or a program's namesake are permissible as 

taglines on Penn-branded merchandise. 

https://branding.web-resources.upenn.edu/logos-and-branding/elements-penn-logo
https://branding.web-resources.upenn.edu/logos-and-branding/elements-penn-logo
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Can I use the simple shield if the detailed elements 

won’t render in, say, embroidery form? 

Use of the simplified shield, without the book and dolphin detail, is rarely approved. If 

your vendor says the full formal shield can’t be rendered, we can recommend a 

company that can handle the request.
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1Why do I have to use a licensed vendor?
Penn’s licensed promotional vendors have committed to our exacting standards for 

product quality, ethical sourcing, environmental stewardship, and workplace conduct. 

Licensed vendors understand working with the Penn customer base, accept Penn POs, 

and are responsible for submitting final artwork for Penn Licensing review. 

1What if I want to use an unlicensed vendor?
Penn cannot vouch for what unlicensed vendors produce or how, and ordering from 

one puts your school, center, or department out of University compliance. In the rare 

occurrence that you need an item not provided by one of our licensed promotional 

vendors, please contact Penn Licensing to discuss your options. Vendors are always 

welcome to apply to become licensed at this link. 

1How do I submit a design for Penn Licensing review?
You do not have to do anything. That step is handled by your licensed vendor. 

1How long does the Penn Licensing review take?
The minimum is two business days from receipt of a complete, compliant submission. 

If the submission includes an incorrect logo file or unapproved design elements, it will 

be returned for revision and the clock resets when your vendor resubmits the 

corrected version. Build in more than the minimum when you can, particularly on a 

first submission or for a complex design.

1Does the review window include production and shipping?
No. You’ll need to discuss a full timeline for production and shipping with your licensed 

vendor. 

Can I provide blank apparel to a vendor for decoration?
No. Trademark-bearing merchandise must be ordered directly from a licensed Penn 

vendor. Licensed vendors source product from manufacturers that comply with our 

exacting standards for product quality, ethical sourcing, environmental stewardship, 

and workplace conduct. 
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I want to order a Penn-branded design on a popular 

apparel brand, but my licensed vendor told me that I 

can’t. Why not?

Not all consumer apparel brands hold a Penn license or meet licensing guidelines, and 

are therefore prohibited from bearing Penn marks. Similarly, not all licensed vendors 

work with all approved brands. If you are interested in a specific brand, contact Penn 

Licensing to find out its status and/or be connected with a vendor that can provide it. 
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What if I think my design should be exempt from 

branding guidelines? 
Penn Licensing is careful not to set precedents that undermine the integrity of the 

program. Therefore, exceptions are evaluated individually and are rare. If you believe 

your design warrants an exception, raise it early—but do not plan your project around 

one being granted.

1Who manages Penn’s Licensing program?
The Division of Business Services administers Penn’s Licensing Program, with retail 

royalties benefiting the Penn Center for Innovation. The Penn identity and Use of Name 

policy are owned by the Office of the Secretary. Questions about the central Penn web 

identity should be directed to the Office of University Communications.

1Who has final approval on how branding is used? 
Penn Licensing, managed by the Division of Business Services, has final approval of all 

Penn-branded designs. Please note that approval from your internal team does not 

supersede final approval from Penn Licensing. 

RESOURCES
• Questions? Email PennBranding@upenn.edu

• Brand Standard Website

• Elements of the Penn Logo

• Download Logos

• Use of University Name

• Licensed Vendors

• Manufacturer Code of Conduct

1Where do I put my Penn logo if my apparel design 

already has a brand logo on it?
Separate Penn marks from branded apparel logos (EX: Nike swoosh), on different 

sides of the chest, or by using the sleeve or back of the item.
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